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ABSTRACT

The purpose of this researching is learning about the environmental, the obstruction and
solutions to promote cultural tourism at ThamachakSimaram pagoda which is located in SungNern
district, Nakhon Ratchasima province. This project was joined by the people in the community by
divided into two groups are 1. General information group 2. Group of knowledge and the operators
that have 100 people. These samples were selected by sampling and the data collection through
observation and survey about the environmental and the administration around the pagoda. In
the aim to gain more information we used both of structured and unstructured interviews.
Moreover, we also had the group meeting in purpose to discuss about the project. We analyzed
and summarized data by using the computer to calculate. For the statistical data were analyzed
by using SPSS/PC program and for the descriptive data were analyzed basing on the qualitative
research.

According to the researching, the most marketing promotions at ThamachakSimaram

pagoda had the least interest of the attraction was moderate (X= 4.18, S.D.=0.66) and the minimal
interest in a variety of activities was moderate (X = 3.18, S.D. = 0.89). Most of the participants in
the community had the most participation on the promotion, the value, conservation and
development of the pagoda had the moderate (X = 3.98, S.D.=0.71). The participants pay least
attention for the problems which happened in the pagoda that had moderate (X = 2.96,
S.D.=1.19). For about the information related to the promotion of the pagoda were shearing
through the social media, websites was moderate (X = 3.88, 5.D.=0.87) and for the frequency of
receiving the information of this pagoda was moderate (X = 3.16, S.D. = 0.99). Throughout the
promotion of these three aspects above had both advantages and improvement. Because of this,
we were further collected more qualitative data such as 1. The problems of the marketing of
tourism in the community were faced with the label of the pagoda was not diversified. So the

labeled of the information of the pagoda should be large and put along the railway station both



inbound and outbound, follow the station through the station especially SungNern station and
the entrance of the pagoda in purpose the make the attraction. Furthermore, the authorities and
the local guides should be developed themselves more and more in order to welcome all the
kinds of tourists. 2. Community participation, the problem was about the less participation from
the people around there. ThamachakSimaram pagoda was controlled directly under the
supervision of the Fine Arts Department that made the local people had less involve and lack of
cooperation in the development between the government and public sectors. For the solution,
there should have the sponsors both public and private sectors to support the budget to develop
the pagoda. 3. The information, the problems that faced were about the lack of caretaker of the
social media channel has little publicity. The solution, we should make the media to publish and
promote more widely and have the directly responsible people in the media to create a
continuity. Furthermore, we should make the infrastructure context adjustment such as the
streets, walkways and the parking. Moreover, in the pagoda, there should have a variety of
interesting activities to attract tourists. We should motivate the people in the community to
participate in the development of the pagoda in order to make this pagoda, ThamachakSimaram,
to become a cultural tourist that has more potential which could attract all kind of group of

tourists.
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